


     IT STARTS ON GOOGLE.COM.HK 

There are three versions of Google Hong Hong 



     GET MORE “FREE” VISITS AND SALES 

PAY PER CLICK  
 

Bidding System.  
Cost per click for each 

targeted keyword. 
Ads do not display 

when the campaign 
runs out of budget. 

SEO 
 

No cost per click. 
Algorithm Based. 



     IF YOU RANK HIGH ENOUGH 

Source : https://www.advancedwebranking.com/ctrstudy/  

Jumping from 2nd position to 1st, 
results in twice the traffic. 

https://www.advancedwebranking.com/ctrstudy/


     UNDERSTAND HOW PEOPLE SEARCH 

Do we need to 
create page to 

target these terms? 

Are the current 
pages optimized for 

these keywords? 

Shall we target 
these synonyms? 



     WHAT THEY ASK TO GOOGLE 

Source : https://answerthepublic.com/ 

https://answerthepublic.com/


     WHAT THEY ASK TO GOOGLE 

Source : https://moz.com/explorer  

https://moz.com/explorer


     GIVE THEM WHAT THEY NEED 



     GIVE THEM WHAT THEY NEED 



     UNDERSTAND HOW SEARCH ENGINES WORK 

Visit the 
pages 

Score 
them 

Save 
them   

Users 
searches 

Rank 
them 

Crawling 

Ranking 

Indexing 



     UNDERSTAND HOW SEARCH ENGINES WORK 

Google uses more than 200 criteria. 

Guidelines are available for Google and Baidu. 

Search engines use filters and penalties. 

Algorithms evolve on regular basis. 

Each query is different. 

https://support.google.com/webmasters/answer/35769?hl=en
https://ziyuan.baidu.com/


     BAIDU VS GOOGLE 

Baidu gives priority to simplified Chinese websites. 

Chinese hosting, ICP, *.cn domain name.  

Accessibility, response times and Great Firewall. 

URL in Pinyin, without parameters, listed in an XML sitemap. 

It takes ages to get the pages indexed. 

Differences in terms of length (content and SERP snippets). 

Censorship and touchy topics. 

Except that, signals are similar (technical, content, links). 



     HAVE A GLOBAL APPROACH  

Technical 
Search engines must be able to 
scan the key pages of your 
platform to save them into 
database, the index. 
 
#Developers #Sysadmin 

Popularity 
Links from external sites are 
seen as votes by search engines 
which increases the rankings. 
 
#Communication #Marketing 
#PR #Management 

Semantic 
Search engines must understand 
the content of your pages to 
know when they need to provide 
them to the users. 
 
#Copywriters #BrandContent 
#ProductMerchandisers #UX 



     HAVE A GLOBAL APPROACH  

Source : https://getclicks.com.hk/5-tips-manage-a-seo-project/  

https://getclicks.com.hk/5-tips-manage-a-seo-project/
https://getclicks.com.hk/5-tips-manage-a-seo-project/
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     DOES WORDPRESS HAS A GOOD SEO? 

Depends about your strategy. 

Wordpress is not perfect but is quite flexible. 

Access the code and the server (not the case for Shopify or Wix). 

Easy to use compared to Magento. 

Plenty of plugins are available. 

Large community. 



     SELECT A THEME 

Check cache:www.site.com/theme-url/ to see it as “Googlebot”. 

 

 

 

 

 

Additionally, test the 
theme with JavaScript off 

to test the accessibility.   



     SELECT A THEME 

Test the loading times using GT Metrix or Google Page Speed. 

 

 

 

 

 

https://gtmetrix.com/
https://developers.google.com/speed/pagespeed/insights/?hl=en


     SELECT A THEME 

Crawl it using Screaming Frog or Seolyzer.io. 

 

 

 

 

 

https://www.screamingfrog.co.uk/seo-spider/
https://seolyzer.io/


     SELECT A THEME 

Desktop and the mobile versions should be the same. 

 

 

 

 

Use official websites to avoid hacked themes. 



     IMPROVE A THEME 

Clean the code with Autoptimize. 

Optimise and compress images with Optimus HQ. 

Look after the cache with WP Super Cache or WP Rocket. 

Use a CDN, especially for Mainland China. 

Manually improving a theme will also be better than plugins. 

https://wordpress.org/plugins/autoptimize/
https://wordpress.org/plugins/optimus/
https://wordpress.org/plugins/wp-super-cache/
https://wp-rocket.me/


     IMPROVE A THEME 

Author and archive pages do not have much SEO weight. 

 Carefully name categories and tags based on user’s intents. 

No need to create a category or a tag for each keyword. 

Do not name categories and tags the same way. 

Manually approve comments. 

Always update your theme and plugins. 



     IMPROVE A THEME 

Carefully manage users since they are the cause of SEO issues. 

Block staging environments with .htpasswd. 

 

 

 

 

https://www.htaccesstools.com/articles/htpasswd/


     SEO-FRIENDLY URL 

Define a canonical URL such as https://www.yoursite.hk/page/. 

 

 

 

 

 

https://www.yoursite.hk/page/


Set-up DNS and redirect (301) to the canonical version. 

 

 

 

 

 

https://yoursite.hk/page/ 

https://www.yoursite.hk/page 

https://www.yoursite.hk/page/ 

http://yoursite.hk/page/ 

http://www.yoursite.hk/page 

http://www.yoursite.hk/page/ https://www.yoursite.hk/page/ 

HTTP HTTPS CANONICAL VERSION 

     SEO-FRIENDLY URL 



Set-up DNS and redirect (301) to the canonical version. 

 

 

 

 

 Bad UX and no backlink. 

     SEO-FRIENDLY URL 



Avoid HTTPS errors. 

 

 

 

 

 

     SEO-FRIENDLY URL 



     SEO-FRIENDLY URL 

Make sure you have no mixed content. 

 

 

 

 

 

https://developers.google.com/web/fundamentals/security/prevent-mixed-content/what-is-mixed-content


     SEO-FRIENDLY URL 

Define your preferred version in Wordpress. 

 

 

 

 

 



     SEO-FRIENDLY URL 

Rewrite URL and use descriptive ones. 

 

 

 

 

 

“Pages” can easily be 
hierarchized, which will 

help Google to understand 
the site’s structure.  



     SEO-FRIENDLY URL 

Use pinyin for Simplified Chinese URL. 

 

 

 

 

 

https://www.mcdonalds.com.cn/index/
McD/question/%E5%85%B3%E4%BA%8
E%E5%81%9C%E6%AD%A2%E7%89%B9
%E8%AE%B8%E7%BB%8F%E8%90%A5%
E5%95%86%E5%85%AC%E5%BC%80%E
6%8B%9B%E5%8B%9F%E7%9A%84%E5

%A3%B0%E6%98%8E 
Be 

consistent 



     SEO-FRIENDLY URL 

Avoid using %category% in permalinks. 

 

 

 

 

 
If not https://www.yoursite.com.hk/category-1/article/ and 

https://www.yoursite.com.hk/category-2/article/ will be duplicated. 

https://www.yoursite.com.hk/category-1/article/
https://www.yoursite.com.hk/category-1/article/
https://www.yoursite.com.hk/category-1/article/
https://www.yoursite.com.hk/category-2/article/
https://www.yoursite.com.hk/category-2/article/
https://www.yoursite.com.hk/category-2/article/


     SEO-FRIENDLY URL 

Canonicalize duplicated pages using Yoast SEO. 

 

 

 

 

 

https://wordpress.org/plugins/wordpress-seo/


     SEO-FRIENDLY URL 

Block a specific page using “Meta Robots” tags. 

 

 

 

 

 

Categories & Tags Posts & Pages 



     SEO-FRIENDLY URL 

Block a group of page using “Meta Robots” tags. 

 

 

 

 

 



     MULTILINGUAL SEO 

English, Traditional and Simplified Chinese in Hong Kong. 

Use WPML or Polylang to manage your multilingual strategy.  

 

 

 

 

WPML Polylang 

https://wpml.org/
https://wordpress.org/plugins/polylang/


     MULTILINGUAL SEO 

Avoid URL parameters to show the language. 

 

 

 

 

 

https://www.yoursite.com/page/ 

https://www.yoursite.com/tc/page/ 

https://www.yoursite.com /sc/page/ 

https://www.yoursite.com /fr/page/ 

https://www.yoursite.com /ca/page/ 

https://www.yoursite.com /uk/page/ 

https://support.google.com/webmasters/answer/182192?hl=en


     MULTILINGUAL SEO 

Properly set-up hreflang tags. 

 

 

 

 

 

https://support.google.com/webmasters/answer/189077?hl=en


     MULTILINGUAL SEO 

Link corresponding pages. 

 

 

 

 

 

WPML Polylang 



     MULTILINGUAL SEO 

Don’t mix different language in a single page. 

 

 

 

 

 

Should I give 
this page to 
English or 
Cantonese 
speakers? 



     HTTP CODES 

200 code: The URL is available. It is a quality signal for SEO & UX. 

301 or 302 code: Redirected URL, permanently of temporary. 

404 code: The resource can’t be found. 

500 code: Server error. Harmful for SEO. 



     HTTP CODES 

Find errors with Google Search Console or a crawl. 

 

 

 

 

 



     HTTP CODES 

Fix errors with Redirections, especially 404 and 500 ones. 

 

 

 

Manage page to page and batch redirects (regex). 

Import, export and group redirects. 

https://wordpress.org/plugins/redirection/


     HTTP CODES 

Use 301 redirects whenever you change a URL. 

Redirect to corresponding pages as much as you can. 

If not, redirect to a close page (i.e. a product to its category). 

A 301 redirect helps to maintain rankings when a URL changes. 

Integrate SEO in your revamp and migration projects. 



     TITLE TAGS & META DESCRIPTIONS 

Title Tags are important for rankings and to increase the CTR. 

Descriptions are not used for rankings but are important for CTR. 

Both must be unique, keyword-oriented and attractive.  

Use “Hong Kong” in the English Title Tags. 

Title Tags: 60 characters in English, 30 words in Chinese. 

Meta Descriptions: 150 characters in English, 55 words in Chinese.  



     TITLE TAGS & META DESCRIPTIONS 

Modify tags at the page level or by group of pages. 

 

 

 

 

 



     TITLE TAGS & META DESCRIPTIONS 

More than 30 variables to customise the tags with Yoast SEO. 

 

 

 

 

 
Source : Yoast SEO > Search Appearance > Need Help > Snippet Variables 



     TITLE TAGS & META DESCRIPTIONS 

Examples of rules per types of pages. 

 

 

 

 

 

Page Type Rules 

Homepage & Services 
[Primary Keyword] & [Secondary Keywords] – [Brand] 
[Primary Keyword] in [Location] – [Brand] 

Category (e-commerce) 
Shop [Primary Keyword] & [Synonym] – [Brand] 
Shop [Primary Keyword] in [Location] – [Brand] 

Products (e-commerce) 
[Product’s Name] – [Brand] 
[Product’s Name] ([Attribute]) – [Brand] 

Category or Tags (blog) [Category’s Name] : News & Tips – [Brand] 

Articles (blog) [Blogpost’s Title] – [Brand] 

Other [Page’s Name] – [Brand] 



     HEADINGS 

Headings structure the content. 

Unique and describe the page. 

H1 different from the Title Tag. 

Implemented in the content. 

They must have a logical structure. 



     HEADINGS 

Headings can be amended from Wordpress. 

 

 

 

 

 



     HEADINGS 

Or from the .php files on your server. 

 

 

 

 

 
Source : Web Developers Tools 



     CONTENT 

Always write unique texts (do not copy/paste content). 

 

 

 

 

Googlebot ignores some duplicated content. 



     CONTENT 

Smartly add content in your homepage or services. 

 

 

 

 

 

Mixing UX & SEO is always better Explain your positioning 

Re-use the reviews Introduce your brand 



     CONTENT 

Add a description in your categories (Pro Text Widget). 

 

 

 

 

 

Blog E-commerce 

https://wordpress.org/plugins/pro-text-widget/


     CONTENT 

Always write unique product descriptions and use UGC. 

 

 

 

 

 



     INTERNAL LINKS 

Use keywords to link the pages (exact-match anchor text). 

Cross-selling to improve the internal links and the sales. 

Link products available with different attributes. 

Link categories and brands, and vice-versa, from the description. 

Link blogposts to relevant products and landing pages. 

Use a breadcrumbs and show the full site’s structure. 

Link related blogposts together. 



     INTERNAL LINKS 

Use WP PageNavi to control your pagination. 

 

 

 

 

 

Page 15 accessible after 8 clicks Page 15 accessible after 3 clicks 

Increase the number of products per 
categories to improve the site’s depth. 

https://wordpress.org/plugins/wp-pagenavi/


     EXTERNAL LINKS 

Get links from websites tackling the close topics. 

Get links from articles, directly from the content. 

Use different anchor texts (“Business”,  “Branded”, “Mixed”). 

Get links to different landings pages. 

Get links from quality websites, not “Link Farms”. 

Get “dofollow” links, “nofollow” links are not useful. 

Avoid “Sitewide” links with “Business Anchor Texts”. 



     EXTERNAL LINKS 

Niche websites, not necessarily from Hong Kong. 

Local platforms related to your niche. 

Entrepreneur and start-up related websites for interviews. 

PR, Media, Influencer Marketing to get quality links. 

Link-baiting: Get natural links. 

Build your brand. 



MERCI 

@killiankostiha killian@getclicks.com.hk  +852 6654 0903 

https://getclicks.com.hk/
https://twitter.com/killiankostiha
https://twitter.com/killiankostiha
mailto:killian@getclicks.com.hk

